THE CHALLENGE

Uncovering social
mMedia trends for
rapid leveraging

Staying on Top of Brand Perceptions, Sentiment,
Competitor Activities and Market Trends

Client Industry Markets

Financial Services 16 countries across Africa, Middle East,
Eastern Europe & Central Asia
Objectives
» Early identification of social media trends that can be leveraged for marketing, promoting
offers and other outreach
» Track brand and competitor perceptions
» Measure campaign performance

Implementation & Approach

» Monitoring social media conversations across key markets in each region, including focus on
market-specific platforms such as VK in Russia

» Investigation and analysis of captured social media conversations by local language analysts
to uncover trends and nuances

Outcome N = — .
o The surge of gaming related content in Saudi Arabia

during the pandemic was identified and allowed the

client team to plan a collaboration with a leading game

developer to provide exclusive deals and experiences for

their customers in the Kingdom

o InMarch 2021, South African influencers and social media .
users posted content about being locked up and longing e s e ,
to be outside. Search trends showed an increase in T
searches for resorts, safaris and other outdoor activities.
By being made aware of this, the client was able to put
together an exclusive package deal campaign with
domestic holiday providers to leverage the demand.
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