THE CHALLENGE

Tracking a fast-paced
sector across multiple
geographies and

languages

CASE STUDY
Understanding Market Trends

Staying on top of brand perceptions, consumer sentiment, competitor activitiesand market trends across
the Middle East, Africa, Eastern Europe and Central Asia

Monitoring & Tracking Analysis
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Monitoring social media conversations across Investigation and analysis of captured social
key marketsin eachregion, includingfocus on media conversations by local language analysts

market-specific platforms such as VK in Russia to uncover trends and nuances

Reporting & Findings
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Weekly reports and briefings with in-country
teams to review findings
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Tracking a fast-paced
sector across multiple
geographies and

SAMPLE MENTIONS

0 - -

« Yop post: HEL's QR code offer or

vith 38 cormmments, 674 likes Calwa v 10 sctwan vy Oobt oMd | wheoh |
nd 12 shares % Mad SDOE DOCEURE AOPI Ty Py 00 1 GIve out
= 1 nymorm, cndy whemes curmey |
ONCOING CONVERSA AVG: 95 * Total vnwtvtm"lﬂ hvtakclﬁ‘mni 297 % using Visa cand bom FIRLY and guess what the
comments Ikes, and 139 Delgire savet

+ While Health, Sadness fo

“Thotl dar baad cal karay. systes down hal®

+ RAMADAN SHC

languages

o FAMILY VISIT VIS
Testrictior

= shares/r S
e g R A e . - * 2
Face bock Darar VUM Fralich Tas MHoues Chachal RL A - -
4182

« MIGH PRICES (LE

o UMRAH (PAKI

AVG: 1,850
MASTERCARD (MENA) WOLUME: 35 EMCACEMENT: 147 AMEX [MENA) WOLUME: 19 EMCACEMENT: 419
WHAT ARE THE WHAT ARE THEY POSTING
* Top post: 4
v TREWDING TOPICS f HASHTAGS:

« SArmeaLife FAMEROMers w35 oy el




	Slide 1
	Slide 2

